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Bountyhunter Publications is a Family Business
Bountyhunter Publications was founded in 1982 by Rob Maylin. Rob worked at Aston
Martin as a designer at the time, but his real passion was carp fishing. In the next few
years, Rob wrote and published three carp books which even today are regarded as some
of the best ever written.

In 1991 Rob started Big Carp Magazine with the help of his father, Jeff. It was always his
dream to own a family business that provided the very best available in carp literature. His
father Jeff still works with Rob on the magazine at the age of 87, dealing with the
magazine’s 3000-plus subscription list, and 26 years later the magazine reaches another
milestone in its history as issue 250 hits the newsagents in 2017.

In 2011 Rob’s wife Floriane also made a change in career and left the law firm she worked
as a solicitor to join Rob on the magazine as manager. With her help, Rob was able to step
up production of Bountyhunter’s growing book publishing portfolio, publishing an
average of eight carp books per year since then. With 12 monthly magazines and eight
books produced every year, this small family business suddenly found themselves at the
very top of the carp publications ladder with over 100 carp fishing titles supplying
bookshops in the UK and over 2000 tackle shops in 12 countries across the world.

Rob had hoped that by the age of 60 he would be taking his foot off the pedal, but with the
insatiable thirst for knowledge throughout the carp world, the Maylins have another 26
books in various stages of completion that will all be published over the next three years.
There are autobiographies, technical bait and rig books, river carping, canals… you name
it, Bountyhunter will have a book to cover it. Rob is just as passionate about the magazine
as he has ever been, in fact more so, as Big Carp is a huge part of his life. His ambition has
always been to give unknown carp anglers a platform to tell their stories, and that is still
the same to this day. Many of today’s well known anglers had articles in Big Carp for years
before they were well known. Terry Hearn, Dave Lane, Jim Shelley etc all appeared in BC
long before they were household names, and today’s BC is no different, as the country’s
most successful new anglers are writing now, destined to become the next generation of
carp fishing superstars.

Big Carp has, and always will be a different read to the mainstream. It is not governed by
which company is spending the most on advertising, and the articles are not lousily
disguised adverts to promote one company or another. Financially heavy advertising and
advert based articles will always reap more, but at what cost? The integrity of the
magazine is more important, and Rob has never let advertising be more than 25% of the
magazine, as he knows what he would want to read himself.

Saying that, advertising is necessary to fund the magazine, and although Big Carp’s
circulation is much smaller than some of the other magazines available, it can present
your advert to more anglers than any of the other titles! How? By publishing the adverts
not only in the magazine but across their Facebook and Twitter pages, something that no
other magazine does. In fact those adverts are reaching over 200,000 anglers a week.
That’s ten times that of the biggest circulation. You not only get your advert printed in the
magazine, but it will also appear across the social media for free, plus we publish your
advert in the App, the electronic version of the magazine, which is read in over 40
countries and available from the App Store, Magazine Cloner, Pocket Mags and the
Android marketplace.

Having two young sons means that Bountyhunter has kept up with all the new
technology, even publishing many of its book titles on Kindle for those who prefer to carry
an iPad or tablet.
So where do we go from here? Rob said, “As long as I have good health and a love of carp
fishing, I will continue to produce the best possible magazines and books for the carp
angler. The comments of our readership are what drive us all on to keep producing a first
rate monthly magazine and new and refreshing carp book titles. Hopefully I’ve got
another 25 years in me, in which case we are only half way through the life of Big Carp,
and I’ll still be editor for the 500th issue!! Christ, I’ve seen some changes since I started
carping; I wonder what it will be like in the year 2041 when a Big Carp reaches its 50th
birthday – a scary thought indeed!

Have you seen the new Big Carp Promotion pages?
New in 2016 were Big Carp Promotion’s pages. With so many up-andcoming companies that needed publicity but did not have large budgets
for advertising, something was needed to fill this gap. Bait companies that
needed catch report pages, consultants that needed monthly diaries,
tackle companies that needed reviews, lakes and fisheries both here and
abroad that needed putting on the map and fishing tackle shops that
needed a good feature highlighting their brands and special offers.
More than just an affordable way to advertise, the Big Carp Promo page was both interesting and
informative and soon became very popular with upwards of 20 promo pages every issue
from mid-2016. Our Big Carp Promotions team, headed by Kevin Goss and Paul Wood,
will be happy to advise any up-and-coming company the best way to proceed.
Social Media Advertising has never been more important!
Kevin Goss, promotions manager, said: “We have five dedicated Facebook pages and
two dedicated Twitter accounts providing extra promotion for your page, showcasing
your company with over 50,000 page ‘likes’ combined and seen by over 200,000
anglers collectively, while boasting over 15,000 dedicated Twitter followers. All this is
just another added extra, gaining you massive exposure, paired with the huge
magazine coverage throughout the UK. Can you afford not to take Big Carp Promotions up
on their offers?
Catch reports, diary pages, reviews, tackle shop features, lake features here and abroad.
Are you looking to get a bit more exposure for your company? How about having a monthly
diary or catch report page inside the BEST carp mag in the industry, Big Carp magazine?
Whether a lake, bait or tackle company, for only £100 a month, Big Carp Promotions will
help put together the best catches from your company each month and show just what
your team has achieved.
No stress, no hassle… just send over your catch reports, and we will do the rest.
If you are interested in our diary pages or any other advertising please get in contact via
Facebook or Twitter for details.

1) Big Carp Promotion FULL PAGE at £100 – You provide images, and our team will design
your page. This can be a diary, catch report, review or even a company profile. This can
be published as a one-off or monthly, as many pages as you wish, at only £100.

2) Big Carp Promotions THREE FULL PAGES AND ADVERT at £275 – We visit and prepare
a three-page review/profile and an advert designed in our studio.
3) Starter Rate Advert – various sizes available for a bespoke advert designed in our
studio. (Example: full page hi-res PDF at £150 down from £400).

Your advert will appear in Big Carp magazine, on the App download of the magazine
and on our social networks, meaning over 200,000 anglers will see it!

Help us support UK businesses by supporting us.

A new dimension to magazine advertising
Some people would argue that magazine advertising has had its day. What with iPads, laptops
and Kindles, does anyone read paper anymore? Kids these days are growing up reading
everything on a screen, so what place do magazines have in today’s modern society? Well to
some degree this is true, and these adverts need to be on the web and on the social networks too
because this is where our youth (and a few oldies) do their reading.
That’s why in 2011 we made an App of each issue of Big Carp; we were the first to do it!
We chose Magazine Cloner/Pocket Mags as our distributor, and since 2011 you can read each
issue on your iPad by purchasing from The Apple Store, iTunes or The Android marketplace. It’s
half the price of the paper version and read in over 40 countries… Here’s a link –
https://itunes.apple.com/gb/app/big-carp-magazine/id459455839?mt=8
In 2013 we took another ‘giant step for advertisers’
and we took Big Carp adverts to another dimension. In
October 2013 we posted all the adverts in that issue
on our Facebook and Twitter pages, and we were very
pleased to see that those adverts were seen by 10,000
anglers and so were our advertisers! By Christmas the
adverts posted on Facebook were being seen by
40,000 people (official Facebook figures), while we
estimated that 10,000 were seeing the Twitter posts.
We are staggered… no, proud… to tell you that by July
2014 the Facebook figures had grown to a massive
200,000, and it’s still growing!!
What does that mean? Well, it means that at no extra charge 200,000 extra people are looking at your advert. It
means that in one issue you have shown your advert to 200,000 different people. An advert placed in the best selling
carp magazine may be seen by 20,000 in a month, but the following month the
majority of people will be the same again. Presenting your advert to a
magazine reading audience of 200,000 would take many, many issues to
achieve.
BC is the only mag to put your adverts on the social networks (at the
moment), and although we are well aware that most companies have
Facebook pages our figures are well beyond the spread of these pages simply
because we have a massive following and we are very active with interesting
posts daily. Since April 2014 these advert posts have consistently gone
VIRAL every month!
Finally I must answer the question I asked in the first paragraph: “Does
anyone read paper?” Actually it’s a fact that there have never been so
many magazine titles, be it ladies, gents, TV, computer, sports, hobbies,
health, hi-fi, crosswords – even the top shelf is bursting these days with
brightly coloured covers in every newsagent… WHY? Because nothing
beats a proper magazine when you’re relaxing, fishing or even sitting on
the loo!

Advertising with Big Carp – the facts!
Not interested? Are you sure?

Well here’s the bottom line: Carp magazine
advertising, the facts…

• When you place an advert in a carp magazine it will be seen by
between 10,000-20,000 people – fact!
• When you place your advert in Big Carp it will be seen by
200,000-plus people – fact!
• Why? because we publish your advert on our social media
pages.

Don’t the other mags do that too?

No they don’t. Big Carp is the only
carp magazine to do this!
We started doing it a year ago, and
the posts were being looked at by
10,000 every week… This figure has now grown to
200,000!
Forget sales figures, forget EPOS figures and market share, your advert will
be seen by 200,000-plus… Equivalent to a whole year in another magazine.

Tell me more…

•
•
•
•
•
•
•

“But I always advertise in Carp Fisher
magazine; they do me a good deal.”
But if it’s not being seen then its
time for a change! And we do good
deals too.

A full page advert for £300.
Up to two free advertorial pages free ‘every’ issue.
Studio designed adverts free of charge.
Complimentary issues.
Sponsored angler articles published – guaranteed!
Product reviews and field testing articles – guaranteed!
Your advert will be published in the magazine, on the app read in 30 countries, on the web and on the
social networks… No other carp mag covers all these outlets! Fact!
• Big Carp offers a new dimension to magazine advertising –
your adverts have gone viral for the past five months, your advert
will be seen by ten times the number of people than any other
magazine– one-page ad plus two-page advertorial – that’s three
pages for £300!! Now that’s a good deal!!

Interested?

Message me and I will personally get straight back to you.
Best fishes, Rob Maylin – Editor of BC for 25 years and author of
ten carp fishing bestsellers.

Bountyhunter Publications – the world’s biggest publisher of carp angling books and magazines.

Advertising specification and prices
Full Page (210mm x 297mm)
Full Page with Bleed (216mm x 303mm)

1 Issue £400

6 Issues £350

12 Issues £300

Half Page Horizontal (180mm x 130mm)
Half Page Vertical (86mm x 260mm)

1 Issue £300

6 Issues £250

12 Issues £200

Quarter Page (86mm x 130mm)

1 Issue £200

6 Issues £150

12 Issues £100

Outside Back Cover

1 Issue £600

6 Issues £550

12 Issues £500

Inside Back Cover

1 Issue £500

6 Issues £450

12 Issues £400

Inside Front Cover

1 Issue £500

6 Issues £450

12 Issues £400

Placing your advert:

Placing your advert in Big Carp magazine has never been easier. With competitive
prices and discounts on block bookings, Big Carp magazine provides you with a
great platform in which to communicate with the angling community. You have
the option to place a one-off advert in a specific month or to run a series of ads
spanning each month of the year. You’ll find all our deadlines for 2016 on the
following page. So give me a call to discuss prices and bookings on 01252 373658
or go to the website www.bigcarpmagazine.co.uk where this media pack can be
downloaded.
New advert set-up:

If you don’t already have an advert then don’t worry, we can design one for
you free of charge. Simply tell us all your requirements and supply any
photographs/logos to the address below. A proof will then be sent to you
shortly after for approval. If you currently have an advert in another publication, then we are normally
able to source this directly from them.
How to supply your advert:

Existing adverts can be supplied on any data capture media or emailed to the
address below.
We can accept adverts in the following formats:
• Press Quality PDF (Preferable) Please ensure that you have included all
bleeds and trim marks.
• Quark Xpress, Adobe Indesign, Adobe Illustrator (including ALL fonts, logos
and images)
• Photoshop PSD, JPG, EPS or TIF (CMYK & High Resolution)
Where to send files or for further technical information:

F.A.O: Colin Spray, Dataset Origination Ltd, 70 Harbour Way,
St Leonards-on-Sea, East Sussex TN38 8EU
Email: bigcarpstudio@hotmail.co.uk (Emailed files must not exceed 25mb)

Advertising deadlines 2017
Month

Issue No Magazine Out

Artwork Design in by

Final Artwork in by

January 2017

245

Monday 21st November 2016

Tuesday 8th Nov 2016

Thursday 10th Nov 2016

February 2017

246

Monday 19th December 2016

Tuesday 6th Dec 2016

Thursday 8th Dec 2016

March 2017

247

Monday 23rd January 2017

Tuesday 10th Jan 2017

Thursday 12th Jan 2017

April 2017

248

Monday 20th February 2017

Tuesday 7th Feb 2017

Thursday 9th Feb 2017

May 2017

249

Monday 20th March 2017

Tuesday 7th Mar 2017

Thursday 9th Mar 2017

June 2017

250

Monday 24th April 2017

Tuesday 11th April 2017

Thursday 13th April 2017

July 2017

251

Monday 22nd May 2017

Tuesday 9th May 2017

Thursday 11th May 2017

August 2017

252

Monday 19th June 2017

Tuesday 6th June 2017

Thursday 8th June 2017

September 2017

253

Monday 24th July 2017

Tuesday 11th July 2017

Thursday 13th July 2017

October 2017

254

Monday 21st August 2017

Tuesday 8th Aug 2017

Thursday 10th Aug 2017

November 2017

255

Monday 25th September 2017

Tuesday 12th Sept 2017

Thursday 14th Sept 2017

December 2017

256

Monday 23rd October 2017

Tuesday 10th Oct 2017

Thursday 12th Oct 2017

January 2018

257

Monday 20th November 2017

Tuesday 7th Nov 2017

Thursday 9th Nov 2017

February 2018

258

Monday 18th December 2017

Tuesday 5th Dec 2017

Thursday 6th Dec 2017

Bountyhunter Publications who’s who
Advertising: Rob Maylin
Email: info@bigcarpmagazine.co.uk
Phone: 01252 373658
Website: www.bigcarpmagazine.co.uk

Manager:
Floriane Maylin
Email: info@bigcarpmagazine.co.uk
Phone: 01252 373658

Subscriptions:
Jeff Maylin
Website: www.bigcarpmagazine.co.uk
Phone: 01252 373658

Design:
Colin Spray
Dataset Origination
Email: bigcarpstudio@hotmail.co.uk

Website: Richard Stangroom
Advanced Website Design

Proofreading:
Phil Escott
Email:
bigcarpmagazine@hotmail.com

Print Manager:
Stuart Bacon
Magazine Printing Company

Distribution Manager:
Mark Foker
Comag Specialist

Big Carp Promotions :
Kevin Goss and Paul Wood
Email: k.goss@outlook.com

